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Art Unit: 3679 

DETAILED ACTION 

Claim Rejections - 35 USC S 102 

The following is a quotation of the appropriate paragraphs of 35 U.S.C. § 102 that form 
the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 
(e) the invention was described in - (1) an application for patent, published under section 
122(b) , by another filed in the United States before the invention by the applicant for patent or 
(2) a patent granted on an application for patent by another filed in the United States before the 
invention by the applicant for patent, except that an international application filed under the 

treaty defined in section 351(a) shall have the effects for the purposes of this subsection of an 

< 

application filed in the United States only if the international application designated the United 
States and was published under Article 21(2) of such treaty in the English language; or 

Claims 1-15 are rejected under 35 U.S.C. § 102(e) as being anticipated by U.S. patent 
application publication 2003/0009392 to Perkowski. The Perkowski publication f 392 discloses a 
method, system and code for providing electronic catalogs of information sets regarding 
available products for bid or purchase through an online auction or bidding system as set forth 
for example in paragraph 0054: 

Another object of the present Invention is to provide such an 
Internet-based consumer Product Information collection, managing and delivery 
system and method, wherein CPIR-enabling Applets are created by the system 
administrator, loaded within the UPN/TM/PD/URL database management subsystem 
thereof, distributed to retailers, wholesalers, manufacturers, advertisers and others 
for embedding within HTML-encoded documents associated with EC-enabled stores. 
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catalogs, Internet-based product advertisements, on-line auction sites, and other 
locations on the WWW where accurate consumer product related information is 
desired or required without leaving the point of presence on the WWW at which the 
consumer resides. 

Or paragraph 0056: 

Another object of the present invention is to provide such an 
Internet-based consumer product information collection, managing and delivery 
system and method, wherein the consumer Initiating the execution of a 
particular CPIR-enabling Applet may be anyone desiring or requiring consumer 1; 
product related information while interacting with the communication medium 
provided by the Internet and its supported technologies {e.g. WWW, EC, etc.). As 
such, the consumer may be a student shopping at an EC-enabled (business-to- 
consumer) retail store for textbooks, a retail purchasing agent shopping at an on-line 
(business-to-business) wholesale product catalog for 

product inventory, a dealer looking to purchase a new or used product listed at 
an on-line auction site, or anyone encountering an Internet-based advertisement 
while surfing the WWW. 

The Perkowski publication 1 392 further discloses providing at least two 

repositories of information sets and data items indexed to product part numbers or market 

identifiers as set forth for example in paragraphs 0028, 0029 and 0031 

Another object of the present invention Is to provide such a system, 
wherein a predesignated information resource pertaining to any commercial 
product having been assigned a Universal Product Number fUPN) can be accessed 
from the Internet and displayed from the Internet browser by simply selecting 
and then entering the UPN numeric string into an Input Box which pops up on an 
HTML form displayed by an Internet browser. 

Another object of the present invention is to provide such a system in 
which a relational database, referred to as an Internet Product Directory 
flPD). Is realized on one or more data-synchronized IPD Servers for the purpose of 
registering product related Information, namely; (i) information 
representative of commercial product descriptions, the trademarks used In 
connection therewith, the company names providing and/or promoting such 
products, the E-mail addresses of such companies, and the corresponding URLs on 
the Internet specifying current (i.e. up-to-date) Internet Web-site locations providing 
product-related information customized to such products. 

A further object of the present invention is to provide an 
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Internet-based System wherein: (1) manufacturers and their agents are enabled to 

simply link (I.e. relate), manage and update within a centralized database. 

the UPC {and/or UPC/EAN) numbers on their products and the Uniform Resource 

Locators (URLs) of HTTP-encoded document (I.e. Web pages) containing particular 

kinds of consumer product-related Information published on the Internet by the 

manufacturers, their agents and/or third parties; and (2) consumers, in retail stores, 

at home, in the office and on the road, are enabled to simply access 

such consumer product-related information using such UPC (and/or UPC/EAN) 

numbers and/or by scanning UPC {or UPC/EAN) bar code symbols encoded with such 

product identification numbers. 

The Perkowski publication '392 further discloses; dynamically linking said information sets and 
data items to part numbers for available products; as set forth for example in paragraphs 0496 
and 506 which states: 

Notably, each information item contained within the information field 

shown along the same horizontal line of FIG. 4A1 is symbolically related or linked. 
Different products of the same registrant or related registrant may also be linked 
together so that a user looking for Information about a 

particular product is automatically provided with URLs which are assigned to 

related products of the registrant which may satisfy the goals or objectives of 

a particular advertising and/or marketing campaign or product promotion program of 

the registrant company. As it may be desired to relate particular products 

at particular points in time, the relationships therebetween can be dynamically 

changed within the IP! Registrant Database by a straightforward database 

updating operation carried out by a system administrator (or manager) who. in 

theory, can be located virtually anywhere throughout the world. Expectedly, 

such database updating operations would be carried out using appropriate system 

access and security procedures well known in the art. 

Preferably, the manufacturer, its marketing personnel and advertising agents will 
actively participate in the creation of the product related 
information resources, as well as the placement of their URLs into the 
above-defined (or like) URL categories maintained within the Database of the 
IPI Finding and Serving Subsystem hereof. Also, using the Manufacturer/Product 
Registration Subsystem hereof, manufacturers and/or their agents can easily 
link their UPNs (ex. UPC and/or EANs) with such URLs and manage the same in a 
dynamic manner to ensure that product related information on the Internet is 
accurately linked to the UPNs of the manufacturer s products. Through such 
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active participation, the business objectives of any particular manufacturer or 
retailer can be promoted by way of the IPI Finding and Serving Subsystem of the 
present invention. In this way, the Information-requesting consumer Is 
provided with only the kinds of product-related Information which he or she seeks. 

The Perkowski publication ! 392 further discloses upon request by a trader, synchronizing 
contents of a Sales Preparation System with said two or more repositories such that all 
information sets and data items within all repositories represent full information sets of most 
recently created data items, including the contents of said Sales Preparation System as set forth 
for example in paragraphs 0055,0496,0514,0437,0839 and 0840 

[0055] Another object of the present Invention Is to provide such an 

Internet-based consumer product information collection, managing and delivery 
system and method, wherein CPIR-enabling Applets are created, distributed, 
embedded within a HTML-encoded document related to a particular consumer 
product, and subsequently executed by a consumer so as to access and display a 
manufacturer-defined menu (I.e. list) of categorized URLs pointing to product-related 
Web-documents. 

[0496] Notably, each information item contained within the Information field shown 
along the same horizontal line of FIG. 4A1 is symbolically related or linked. Different 
products of the same registrant or related registrant may also be linked together so 
that a user looking for information about a 

particular Product Is automatically provided with URLs which are assigned to related 

Products of the registrant which may satisfy the goals or objectives of 

a Particular advertising and/or marketing campaign or product promotion program of 

the registrant company. As it may be desired to relate particular products 

at particular points in time, the relationships therebetween can be dynamically 

changed within the IPI Registrant Database by a straightforward database 

updating operation carried out by a system administrator (or manager) who. In 

theory, can be located virtually anywhere throughout the world. Expectedly, 

such database updating operations would be carried out using appropriate system 

access and security procedures well known in the art. 

[0514] Once an Initial Registrant Database has been constructed using any 

one or more of the four database construction techniques described hereinabove, 

manufacturers registered therewith can be periodically contacted using 
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Web-based electronic document (I.e. message) transfer techniques In order to 
request updating and confirmation of the UPN/TM/PD/URL listings contained within 
the database of the IP! subsystem of the present invention, 

[0437] As shown In FIGS. 2-1 and 2-2, each synchronized IPD Server 11 is 
interfaced with an ISP 10A in a conventional manner. The actual number of IPD 
Servers 11 used in any particular application will depend on various factors 
including, for example, user demand, Internet traffic conditions, network 
router capacity and performance, etc. Each such IPD Server 11 Is assigned a 
static IP address and a common domain name on the Internet according to the 
Domain Name System (DNS) well known In the art. Data synchronization among such 
databases can be achieved using conventional data synchronization techniques well 
known in the art. In addition, a backup and mirroring program can be used to 
maintain data security. Preferably, the synchronized IPD 

Servers are maintained by a team of network managers under the supervision of one 
or more webmasters. 



[0839] In this novel subnetwork arrangement within the manufacturer's 
enterprise, shown in FIG. 2C2, the manufacturer's EDI-enabled UPN/TM/PD/URL 
RDBMS 203 and/or the consumer product information catalog database management 
subsystem 450 are initialized by importing UPC numbers, trademarks and product- 
descriptors from the manufacturer's locally-maintained UPC-indexed product sales 
catalog 460 deployed within the manufacturer's enterprise. According to the aspect 
of the present invention shown in FIG. 2C2. the 

conventional UPC-indexed product sales catalog 460 would function as the 
"master*. UPC catalog source within the manufacturer's enterprise, while the 
manufacturer's EDI-enabled UPN/TM/PD/URL RD8MS 203 and the consumer product 
information catalog database management subsystem 450 would function as "slave". 
UPC catalog sources within the enterprise, data-synchronized to the master UPC 
catalog source 460. 

[0840] In accordance with this method of the present invention, the 
manufacturer's EDI-enabled UPN/TM/PD/URL RDBMS 203 (as well as the consumer 
product information catalog database management subsystem 450) are programmed 
to automatically (i) access the conventional UPC-indexed product sales catalog 460 
on periodic e.g. dally) basis and(ii) Import up-to-date i.e. current) 
UPC numbers, trademarks and product-descriptors that are being used by the 
manufacturer within its UPC product sales catalog 460 for enabling 8-2-8 e- 
commerce transactions with its retail trading partners. Such data-synchronization 
operations can be carried in a fully automatic programmed manner over the Internet 
or particular VAN, regardless of where the 
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manufacturer's EDI-enabled UPN or M/PD/URL 203 and UPC-lndexed product sales 
catalog 460 resides on the network. Using these imported UPC numbers, trademarks 
and product-descriptors, through the above-described database-initialization and 
data-synchronization techniques of the present 

invention, the manufacturer's brand managers, product managers, advertising 
agents and support personnel can manage UPN/TM/PD/URL data links within the 
manufacturer's EDI-enabled UPN/TM/PD/URL RD8MS 203 and transport the same to 
the central UPN/TM/PD/URL RD8MS 9 shown in FIG. 2C, In cooperation with 
, pre-existing EDI. based 8-2-8 e-commerce support operations. Alternatively, 
fusing a less preferred method, manufacturer's brand managers, product managers, 
advertising agents and support personnel can manage UPN/trademark-lndexed CPI 
data files within the manufacturer's consumer product information catalog 
database management subsystem 450 and transport the same to central UPN- 
indexed Data warehouse 470 shown In FIG. 2C, In accordance the principles of the 
present invention. 



The Perkowski publication '392 further discloses promoting the synchronized Sales Preparation 
System contents to an online auction system responsive to authorization of said trader as set forth 
for example in the Abstract and paragraphs 0787,0091,1005 

A third subsystem enables manufacturers and their 

advertising and marketing agents to access one or more UPN-indexed IRFs in the 
central RD8MS to display consumer product advertisements to consumers, at or near 
the point of purchase or sale within both physical and/or electronic retail shopping 
environments so as to project the desired brand Image to 
consumers. A fourth subsystem enables retailers and their marketing and 
promotional agents to access one or more UPN-lndexed IRFs In the central RD8MS, 
to promote consumer products to consumers, at or near the point of purchase or sale 
within both physical and/or electronic retail shopping environments so as 
to promote the sale of such products In Inventory. 

0787] Referring to FIGS. 4Q1 through 4Q2, the above-described method of CPI display 
is illustrated in the context of a consumer visiting an on-line 

EC-enabled auction site (e.g. at http://www.ebay.com), and considering whether or 

not to place a bid on a particular consumer product displayed within the auction 

listings thereof. In general, this environment is similar to the 

situation where a consumer finds him/herself searching for consumer product 

Information at a WWW Search Directory or Engine, such as Yahoo, Excite, Alta Vista, 

Lycos, etc. In such an environment, It will be desirable for the 

consumer to search against all manufacturers within the entire UPN/TM/PD/URL 

RDBMS 9 before returning the search results to the consumer for display. Therefore, 

in this sort of Cyberspace environment, it will be oftentimes 
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desirable to embed a CPIR-enabling Applet In the home-page of the WWW on-line 
auction site so that, upon clicking the graphical Icon thereof, an Independent Java 
GUI to the BRAND KEY REQUEST CENTRAL. TM. WWW site will be automatically 
produced so that all modes of searching are made available to the consumer against 
all manufacturers registered (and possibly unregistered) within the UPN/TM/PD/URL 
RDBMS 9, as shown In FIG. 4Q2. Notably, this Java GUI Is very similar to the Java 
GUI set forth in FIG. 3C. 



[0091] Another object of the present Invention Is to provide a consumer product 

marketing, merchandising and education/Information system which enables 

manufacturers, their agents, retailers and their agents, and consumers to carryout 

(I.e. perform) four (4) basic product-related functions along the 

retail supply and demand chain, namely: (1) enables manufacturer's marketing 

and brand managers to create a composite brand image for each consumer product 

being offered for sale in both physical and electronic marketplaces; (2) 

enables manufacturers and their advertising and marketing agents to display 

consumer product advertisements to consumers, at or near the point of purchase or 

sale within both physical and electronic retail shopping environments so as 

to project the desired brand Image and positively Influence product demand; (3) 

enables retailers and their marketing and promotional agents to promote 

consumer products with consumers within physical and electronic retail shopping 

environments in order to positively influence (i.e. reduce) the supply of such 

products In Inventory and promote sales and profits and (4) enables consumers to 

request and obtain reliable information about a manufacturer's consumer 

product In order to make Informed/educated purchases along the demand side of the 

retail supply and demand chain, while enabling retailer purchasing agents to request 

and obtain reliable Information about a manufacturer's consumer 

product In order to make informed/educated purchases along the supply side thereof 

In order to positively influence product demand. 

[1005] In addition, novel data filtering operations are 

provided to generate kiosk-based advertising directories customized to each 
advertising and promotional agent registered with the system so that the directories 
list only CPI kiosks that have been effectively authorized by registered retailers as 
having been assigned particular manufacturer aisle/shelf rights/privileges in their 
physical and/or electronic retail stores. 

The Perkowski publication '392 further discloses presenting the promoted 

contents to one or more online bidders via an online auction system as set forth for example in 

paragraphs 1181 and 0050 

[1181] At any instant in time, the former virtual CPI kiosk directory indicated 



Application/Control Number: 09/773,197 
Art Unit: 3679 



Page 9 



at (i) above might reflect a particular marketing campaign or strategy to 

create a heightened awareness, in a targeted market segment/domain, concerning a 

particular product or brand of products within the manufacturer's (I.e. 

vendor's) portfolio. However, the latter virtual CPI kiosk directory Indicated at (ii) 

above, will typically be intended for use by the general public and 

have an entirely different purpose in the eyes of the manufacturer, e.g. to 

create good will with the public, enable them to promote the resale or trading t of 

their consumer products via on-line auctions where installing a virtual 

product-specific CPI kiosk would be most valuable to someone considering making 

a bid on a particular consumer product. For a host of good reasons, some 

manufacturers may wish to provide this revolutionary CPI service to members of the 
public {e.g. its customers) for free (i.e. no licensing fee due), while there 
manufacturers may desire to charge each member of the general public a small 
licensing fee for each such virtual CPI kiosk deployed and installed on the WWW. 



[0050] Another object of the present invention is to provide a novel method of 
and system for accessing consumer product related Information at points within 
HTML-encoded documents, at which Universal Product Number (UPN) encoded Java 
Applets are embedded so as to produce, when executed, a consumer product 
Information display enabling (CPIP-enabling) Java-based graphical user interfaces 
(GUIs) for the convenience of consumers shopping at electronic-commerce (EC) 
enabled stores, considering the placement of bids at on-line auction sites, or 
browsing product advertisements appearing on the World Wide Web. 

As to claims 2,7 and 12 wherein the step of synchronizing is performed on a periodic basis see 
paragraph 0840 

[0840] In accordance with this method of the present invention, the 
manufacturer's EDI-enabled UPN/TM/PO/URL ROOMS 203 (as well as the consumer 
product information catalog database management subsystem 450) are programmed 
to automatically (i) access the conventional UPC-lndexed product sales catalog 460 
on periodic (e.g. daily) basis and (ii) import up-to-date (i.e. current) 
UPC numbers, trademarks and product-descriptors that are being used by the 
manufacturer within its UPC product sales catalog 460 for enabling 8-2-0 e- 
commerce transactions with its retail trading partners. Such 
data-synchronization operations can be carried in a fully automatic programmed 
manner over the Internet or particular VAN, regardless of where the 
manufacturer's EDI-enabled UPN/TM/PD/URL 203 and UPC-indexed product sales 
catalog 460 resides on the network. Using these Imported UPC numbers, trademarks 
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and product-descriptors, through the above-described database-initialization and 
data-synchronization techniques of the present 

invention, the manufacturer's brand managers, product managers, advertising agents 
and support personnel can manage UPN/TM/PD/URL data links within the 
manufacturer's EDI.enabled UPN/TM/PO/URL RD8MS 203 and transport the same to 
the central UPN/TM/PD/URL ROOMS 9 shown in FIG. 2C, in cooperation with pre- 
existing EDI-based 8-2-8 e-commerce support operations. Alternatively, 
using a less preferred method, manufacturer's brand managers, product managers, 
advertising agents and support personnel can manage UPN/trademark-indexed CPI 
data files within the manufacturer's consumer product information catalog 
database management subsystem 450 and transport the same to central UPN- 
indexed 

Data warehouse 470 shown in FIG. 2C, in accordance the principles of the present 
invention. 

As to claims 3 ,8 and 13 wherein the step of synchronizing is performed responsive to a request 
for the information sets in any of the repositories such as by being opened, displayed or edited 
see end of paragraph 0840. 

[0840] In accordance with this method of the present invention, the 

manufacturer's EDI-enabled UPN/TM/PD/URL RD8MS 203 (as well as the consumer 
product information catalog database management subsystem 450) are programmed 
to automatically (I) access the conventional UPC-lndexed product sales catalog 460 
on periodic (e.g. daily) basis and (ii) import up-to-date (I.e. current) 
UPC numbers, trademarks and product-descriptors that are being used by the 
manufacturer within its UPC product sales catalog 460 for enabling 8-2-8 e- 
commerce transactions with its retail trading partners. Such 
data-synchronization operations can be carried in a fully automatic programmed 
manner over the Internet or particular VAN, regardless of where the 
manufacturer's EDI-enabled UPN/TM/PD/URL 203 and UPC-indexed product sales 
catalog 460 resides on the network. Using these imported UPC numbers, trademarks 
and product-descriptors, through the above-described database-initialization and 
data-synchronization techniques of the present 

, invention, the manufacturer's brand managers, product managers, advertising 
~ agents and support personnel can manage UPN/TM/PD/URL data links within the 
manufacturer's EDI-enabled UPN/TM/PD/URL RD8MS 203 and transpose the same to 
the central UPN/TM/PD/URL RD8MS 9 shown In FIG. 2C, in cooperation with pre- 
existing EDI-based 8-2-8. e-commerce support operations. Alternatively, 
using a less Preferred method, manufacturer's brand managers. Product managers, 
advertising agents and Support personnel can manage UPN/trademark-indexed CPI 
data files within the manufacturer's consumer Product information catalog 
database management subsystem 450 and transport the same to central UPN- 
indexed 
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Data warehouse 470 shown in FIG, 2C, in accordance the principles of the present 
Invention. 



As to claims 4,9 and 14 wherein the step of providing a list to a user is viewed as a spreadsheet 
with text or numerical information and as noted on such information is dynamically linked see 
for example paragraphs 0047,0055,0824 and 0101 



[0047] Another object of the present invention is to provide such a system and 
method, wherein as part of the consumer product registration process, the 
manufacturer (or retailer) is provided with UPN/TM/PD/URL link creation, 
management and transport software for maintaining a limited-version of the 
UPN/TM/PD/URL RDOMS which contains a list of categorized URLs for each UPC- 
encoded product that the manufacturer (i.e. vendor) sells. 

[0055] Another object of the present invention is to provide such an 
Internet-based consumer product information collection, managing and delivery 
system and method, wherein CPIR-enabling Applets are created, distributed, 
embedded within a HTML-encoded document related to a particular consumer 
product, and subsequently executed by a consumer so as to access and display a 
manufacturer-defined menu (i.e. list) of categorized URLs pointing to product-related 
Web-documents, 



[0824] In FIG. 2A, there is shown an alternative way of collecting and managing 
consumer product information along the consumer-product supply and demand 
chain. While the method of consumer product information collection and 
management shown in FIG. 2A is similar in many ways to the method shown in FIG. 
2A, there are several important differences. For example, in the method of FIG. 2A, 
the manufacturer or its agent is still responsible for symbolically 
linking consumer product information resources to the UPN of its associated 
product, but there Is no need for such information resources to be published on the 
WWW at the time of linking; all that is required is that the information resource file 
(IRF) associated with the product be symbolically linked or indexed to its UPN, and 
then for such linked Information to be transported to the UPN/TM/PD/URL RDOMS 9A, 
realized as a data warehouse (i.e. RDOMS) supported 

upon a massively-parallel computing platform. Thereafter, each IRF in the data 
warehouse can be linked a URL specifying the location of the IRF within the data 
warehouse, and all URLs associated with a particular product can be linked to Its 
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UPN. The IRFs can be classified by Information type, as well, to facilitate searching 
by the consumer. According to this method, when a consumer enters the UPN of a 
parlicular product into http server of the UPN/TM/PO/URL ROOMS 9A. the http server 
associated therewith responds by serving (to the consumer) the list or menu of URLs 
symbolically linked to the UPN. for selection by the consumer: 

[0101] Another object of the present invention Is to provide an Internet-based 
consumer product marketing, merchandising and education/Information system, 
wherein an Internet-Based Consumer Product Related Information Link Creation, 
Management and Transporl System enables a manufacturer's marketing, brand 
and/or managers to create and manage a list of UPN/TM/PD/URL links for each 
consumer product within their product poM folio, using UPN/TM/PD/URL link 
management software of the present invention, which enables link lists to be stored 
within a locally managed UPN/TM/PO/URL link ROOMS, and electronically 
transporl ed to a centrallv-locallv UPN/TM/PD/URL link ROOMS, from which such link 
lists are displayed in the form of a UPN/TM/PO/URL link display GUI. 



As to claims 5, 10 and 15 which indicates that the 

data can be statically linked which further indicates the step of saving a 

copy of an information set linked such that the saved copy is statically 

linked to the most recently created data items see paragraphs 0476,0101, and 0093 



[0476] During operation of the IPI Finding and Serving Subsystem 2 hereof within a retail 

shopping environment, the consumer having accessed and 

displayed a consumer product related Web document on a bar code driven 

consumer product Information kiosk as shown, for example, in FIGS. 3A2 through 

3A8, may also desire to retain a copy thereof for future reference and use. In such 

instances, it would desirable to provide the bar code driven Information kiosk 13 

with a thermal or like printer so that consumers can printout accessed 

product related information within the retail-shopping environment and take the 

same home for future review and evaluation. However, from the retailer s point of 

view, providing each such CPI kiosk with a printer may be too costly to maintain in 

typical retail environments. Thus, there Is a great need for an 

improved method of and system for making consumer copies of consumer product 
information that has been accessed and displayed on bar code driven consumer 
product information kiosks within retail shopping environments. 
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[0101] Another object of the present Invention Is to provide an Internet-based 
consumer product marketing, merchandising and education/Information system, 
wherein an Internet-Based Consumer Product Related Information Link Creation- 
Management and Transport System enables a manufacturer's marketing, brand 
and/or managers to create and manage a list of UPN/TM/PD/URL links for each 
consumer product within their product portfolio, using UPN/TM/PD/URL link 
management software of the present invention, which enables link lists to be 
stored within a locally managed UPN/TM/PD/URL link RDBMS. and electronically 
transported to a centrally-locally UPN/TM/PD/URL link RDBMS, from which such link 
lists are displayed in the form of a UPN or M/PD/URL link display GUI, 



[0093] Another object of the present invention is to provide such an Internet-based 
consumer product marketing, merchandising and education/information system 
comprising a plurality of Web (http) information servers, wherein each physical CP! 
kiosk has a statically assigned IP address and an assigned domain name, and is 
assigned preferably to a single physical CPI kiosk Installed in a retailer s store and 
graphically displaying a retailer-oriented WWW site at the assigned domain. 



Conclusion 

Applicant's remarks have been considered however are not deemed to be persuasive. 
Applicant's request for a telephone interview prior to issuance of this Office Action in order to 
answer any questions the examiner may have and to consider any suggestions the examiner may 
make has been considered however the examiner has no questions or suggestions for applicant 
and therefore sees no need for a telephone interview. Should applicant have any specific 
question regarding this application applicant should call the examiner at the below listed number. 

In the remarks applicant states that U.S. patent application publication 2003/0009392 to 
Perkowski is not available as prior art under 35 U.S.C. section 102(e) since it was filed on 
January 28, 2002 which is after the filing date (January 31, 2001) of the present application. 
Applicant's analysis is incorrect as the U.S. patent application publication 2003/0009392 to 
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Perkowski enjoys at least the effective filing date of parent application 09/716,848 which was 
filed on November 17, 2000 which is before the filing of the present invention. It is noted that 
applicant has requested a copy of the parent application 09/716,848. First it is noted that since 
the U.S. patent application publication 2003/0009392 is a continuation of parent application 
09/716,848 applicant already has a virtual copy of the parent application in the copy of the 
application publication 2003/0009392. Second applicant may obtain a copy of the application 
upon written request and appropriate payment of fee of an application as set forth in 37 CFR 1.14 
section (v) 

(v) Unpublished pending applications (including provisional applications) whose benefit is claimed. A copy of the 
file contents of an unpublished pending application may be provided to any person, upon written request and 
payment of the appropriate fee (§ 1.19(b)), if the benefit of the application is claimed under 35 U.S.C. 1 19(e), 120, 
121. or 365 in an application that has issued as a U.S. patent, an application that has published as a statutory 
invention registration, a U.S. patent application publication, or an international patent application publication that ■ 
was published in accordance with PCT Article 21(2) . A copy of the application-as-filed, or a specific document in 
the file of the pending application may also be provided to any person upon written request, and payment of the 
appropriate fee (§ 1.19(b)) . The Office will not provide access to the paper file of a pending application, except as 
provided in paragraph (c) or (h) of this section. 

In regards to the amendment of the claims in order to overcome the prior art of U.S. 
patent application publication 2003/0009392 to Perkowski applicant has added to the claims that 
the dynamically linking of the information sets and data items to the part numbers or market 
identifiers is done by executing a synchronization script or program with the execution being 
triggered at a predetermined time or responsive to a predetermined event. Applicant argues that 
the "links" between the information catalog items are carried out by "a system administrator or 
manager" (see paragraph 0496) and uses "conventional data synchronization" too which 
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applicant construes to be "static" and not dynamic (real-time or on-demand). The examiner 

disagrees with applicant's interpretation of paragraph 0496 and how it reads on the amended 

claim. First it is clear from paragraph 0496 that the updating operation or dynamic linking can 

happen at "a predetermined time or responsive to a predetermined event" 

[0496] Notably, each information item contained within the information field shown 
along the same horizontal line of FIG. 4A1 is symbolically related or linked. Different 
products of the same registrant or related registrant may also be linked together so 
that a user looking for information about a particular product is automatically 
provided with URLs which are assigned to related products of the registrant which 
may satisfy the goals or objectives of a particular advertising and/or marketing 
campaign or product promotion program of the registrant company. As it may be 
desired to relate particular products at particular points in time , the relationships 
therebetween can be dynamically changed within the I PI Registrant Database by a 
straightforward database updating operation carried out by a system administrator 
(or manager) who, in theory, can be located virtually anywhere throughout the world. 
Expectedly, such database updating operations would be carried out using 
appropriate system access and security procedures well known in the art. 



While applicant argues that in paragraph 0496 that the relationships of the products and their 
market identifiers are changed by system administrators applicant implying that this is static and 
not prepared by a synchronized program. Applicant ignores operative language such as "As it 
may be desired" and "can be" thus making it clear that this is one way to make changes and 
teaching the antithesis, such that an administrator may not be needed, as discussed in paragraph 
0840 which is counter to applicant's interpretation. Further, it is clear from the remainder of the 
specification, specifically paragraphs 0840, 0052,0080,0437 and 0506 that such a system 
administrator would be operating a prepared synchronized applet or program to perform these 
updates. 

[0840] In accordance with this method of the present invention, the 
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manufacturer's EDI-enabled UPN/TM/PD/URL RDBMS 203 (as well as the consumer 
product information catalog database management subsystem 450) are programmed 
to automatically (i) access the conventional UPC-lndexed product sales catalog 460 
on periodic e.g. dally) basis and(ii) Import up-to-date i.e. current) 
UPC numbers, trademarks and product-descriptors that are being used bv the 
manufacturer within its UPC product sales catalog 460 for enabling 8-2-8 e- 
commerce transactions with its retail trading partners. Such data-synchronization 
operations can be carried in a fully automatic programmed manner over the Internet 
or particular VAN, regardless of where the 

manufacturer's EDI-enabled UPN or M/PD/URL 203 and UPC-lndexed product sales 
catalog 460 resides on the network. Using these imported UPC numbers, trademarks 
and product-descriptors, through the above-described database-initialization and 
data-synchronization techniques of the present 

invention, the manufacturer's brand managers, product managers, advertising 
agents and support personnel can manage UPN/TM/PD/URL data links within the 
manufacturer's EDI-enabled UPN/TM/PD/URL RD8MS 203 and transport the same to 
the central UPN/TM/PD/URL RD8MS 9 shown in FIG. 2C, In cooperation with 
pre-existing EDI.based 8-2-8 e-commerce support operations. Alternatively, 
using a less preferred method, manufacturer's brand managers, product managers, 
advertising agents and support personnel can manage UPN/trademark-lndexed CPI 
data files within the manufacturer's consumer product information catalog 
database management subsystem 450 and transport the same to central UPN- 
indexed Data warehouse 470 shown In FIG. 2C, In accordance the principles of the 
present invention. 

See the following paragraphs which further reinforce the examiners position. 

[0012] For over a decade, several years before the development of the WWW, both 
General Electric Information Services (GEIS) division of General Electric (GE) 
Corporation, and Quick Response Services (QRS), Inc. have maintained independent 
consumer product information databases based on the retail industry standard 
Universal Product Code (UPC) numbering system. These consumer product 
information databases, branded as the GEIS UPC Express.RTM. Product Catalog 
(recently renamed the GPC Express.TM. UPC Product Catalog), and the QRS 
Keystone.TM. UPC Product Catalog, are maintained in large-scale RDBMS that are 
connected to secure value-added networks, referred to as VANs, as well as the 
infrastructure of the Internet, and thus are easily accessible by retailers using 
Internet-enabled client computers. These UPC Product Catalogs contain "supply-side 
related" information records on millions of consumer products from thousands of 
manufacturers selling their products to retailers along the retail chain, at wholesale 
prices, terms conditions. The supply-side related information contained in these 
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centralized UPC Product Catalogs are locally maintained by the manufacturers (i.e. 
vendors) using conventional UPC management software , as developed by 
Intercostals Data Corporation (IDC) of Carrollton, Ga., and BarCode World, Inc. These 
manufacturer-managed UPC Product Catalogs are then periodically uploaded to 
GEIS's and/or QRS's centralized UPC Product Catalogs, using electronic data 
interchange (EDI) processes carried out between each manufacturer's UPC Product 
Catalog and the centralized UPC Product Catalog. The purpose of such uploading 
operations is to update these centralized UPC Product Catalogs with current and 
accurate pricing and shipping information reguired by retailers who visit these 
centralized UPC Product Catalogs, download the UPC Product Catalogs of their 
manufacturer trading partners (or portions thereof), to review current product 
offerings and wholesale prices, terms and conditions, and thereafter purchase 
desired products from the downloaded manufacturer's UPC Product Catalog using 
conventional EDI-enabled electronic-commerce (EC) transaction techniques . In 
essence, the primary function of these centralized UPC Product Catalogs is to enable 
B-2-B EC transactions between retailers and manufacturers (i.e. vendors) so that 
retailers can maintain a supply of products in their inventories sufficient to meet the 
demand for such products by consumers along the retain chain. 

[0506] Preferably, the manufacturer, its marketing personnel and advertising agents 
will actively participate in the creation of the product related information resources, 
as well as the placement of their URLs into the above-defined (or like) URL 
categories maintained within the Database of the KPI Finding and Serving Subsystem 
hereof. Also, using the Manufacturer/Product Registration Subsystem hereof, 
manufacturers and/or their agents can easily link their UPNs (e.g. UPC and/or EANs) 
with such URLs and manage the same in a dynamic manner to ensure that product 
related information on the Internet is accurately linked to the UPNs of the 
manufacturer s products. Through such active participation, the business objectives 
of any particular manufacturer or retailer can be promoted by way of the IPI Finding 
and Serving Subsystem of the present invention. In this way, the information- 
requesting consumer is provided with only the kinds of product-related information 
which he or she seeks. 

[0052] Another object of the present invention is to provide such an Internet-based 
consumer product information collection, managing and delivery system and method, 
wherein (1) the UPN assigned to a particular consumer product by the manufacturer 
and (2) the URL of the Java script running on the IPD server of the system are 
encoded within the CPIR-enabling Applet so that, upon execution of the Applet, a 
consumer product information display (CPID) Java GUI is automatically produced for 
the consumer s convenience. 
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[0080] Another object of the present invention is to provide a novel consumer 
product information catalog subsystem (RDBMS) for use within an Internet-based 
consumer product information management, distribution and serving system, 
wherein one or more computer programs (e.g. scripts) are provided in the RDBMS for 
the purpose of (i) analyzing the information fields of the RDBMS, fii ) automatically 
generate a set of UPN/Trademark/Product-Pescriptor/URL data links for each UPN- 
indexed product with the RDBMS , (iii) locally store each such set of UPN/TM/PD/URL 
data links within the RDBMS, and (iv) ultimately electronically data transport each 
such set of data links to a UPN/TM/PD/URL RDBMS employed within a consumer 
product information management, distribution and serving system realized over the 
Internet. 

[0437] As shown in FIGS. 2-1 and 2-2, each synchronized IPD Server 11 is interfaced 
with an ISP 10A in a conventional manner. The actual number of IPD Servers 11 used 
in any particular application will depend on various factors including, for example, 
user demand, Internet traffic conditions, network router capacity and performance, 
etc. Each such IPD Server 11 is assigned a static IP address and a common domain 
name on the Internet according to the Domain Name System (DNS) well known in the 
art. Data synchronization among such databases can be achieved using conventional 
data synchronization techniques well known in the art . In addition, a backup and 
mirroring program can be used to maintain data security. Preferably , the 
synchronized IPD Servers are maintained by a team of network managers under the 
supervision of one or more webmasters. 

[0451] Each Client Computer Subsystem (hereinafter client subsystem) 13 can be 
realized by any computing system employing operating system (OS) software (e.g. 
Macintosh, Windows 95, Windows NT, Unix, etc.), which supports a Java-enabled 
Internet browser program (e.g. Netscape s Navigator, Microsoft s Explorer, NCSC s 
Mosaic, etc.). The operating system should also include: (1) Internet networking 
software that supports the TCP/IP networking protocol (required by HTTP, FTP and 
the like) and provides a JAVA GUI-based Web browser interface; and, in the case of 
client computer machines 13 that are used by manufacturers and retailers in their 
back office operations, (2) Electronic Data Interchange (EDI) networking software 
that supports all versions of EDI between two or more client subsystems over the 
VAN-based or Web-based EDI networks illustrated in FIGS. 2-1 and 2-2. Alternatively, 
client subsystems may also be realized by any of the following systems: (i) a Newton 
Message Pad 130 (running the Newton 2.0 Operating System and NetHopper" 
Internet Software and equipped with a Motorola RF PCMCIA modem card); (ii) a 
Pippin" computer system from Apple Computer, Inc.; (iii) a Palm Pilot VII wireless 
Internet-enabled palmtop computing device by 3COM, Inc.; (iv) a network computer 
(NC) that supports the Java" programming language and Java applets expressed 
therewith; (v) a SonyWebTV Internet Terminal (supported by the WebTV Service 
provided by WebTV Network, Inc.); or the like. As shown in FIGS. 2-1 and 2-2, each 
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Client Computer is interfaced with an ISP 1 0A in a conventional manner. Each such 
client subsystem may be assigned a static IP address and a unique domain name on 
the Internet, or one may be dynamically assigned thereto by way of its ISP depending 
on its connectivity, and set of assigned functions within the consumer product 
information network of the present invention . Optionally, any client subsystem may 
include Web-site (http) server software serving Web documents of various formats 
(HTML, XML, SGML or the like) from one or more hypermedia-type Web sites in a 
manner well known in the art. 

[1082] Notably, granting credit to advertisers for non-executed ad spot orders 
represents a lost business opportunity to the system administrator and its sponsors, 
which is something that should be minimized throughout the system. In order to 
mitigate this problem, the present invention teaches enforcing/setting an upper limit 
on the number of ad and promo spots which can be placed on a virtual or physical 
kiosk by advertisers. The upper limit on such ad and promo spot orders would be 
based on several parameters including, for example: (i) the current user activity 
characteristics of the kiosk; (ii) the time duration allocated to each ad and promo 
spot ordered to run on the kiosk; and (iii) the operational time duration of the kiosk in 
the retail store on the ad spot order date. While parameters (ii) and (iii) can be made 
relatively constant by the system administrator, parameter (i) will be a variable set 
by consumer demand for CPI at a particular kiosk, in a given retail shopping 
environment, over a particular time duration. Computation of these dynamically set 
"ad/promo spot order limits" can be carried out by algorithms running on Web servers 
507 and 508 shown in FIG. 13, using parameters (i), (ii) and (iii) as input to the 
algorithm. The output of the algorithm will be the total number of ad spot orders and 
total number of promo spot orders that can be put into the ad/promo spot queue 525 
of the kiosk server 513 assigned to the kiosk. Such algorithms will minimize the 
number of credits issued to advertisers requesting service on a given multi-mode CPI 
kiosk of the present invention, and maximize the operating efficiency of each such 
kiosk in each of its viewing modes of operation (i.e. ad view mode, promo view mode, 
and CPI display view mode). This inventive feature of the system hereof will result in 
substantial improvements in the operational efficiency of each (virtual and physical) 
multi-mode CPI kiosk 513 deployed within the system. 

[0187] Another object of the present invention is to provide a GPS-time synchronized 
WAP-enabled information server for the purpose of delivering consumer product 
information links from an UPN/TM/PD/URL RPBMS to a GSU-enabled wireless Web- 
enabled palm computer carried by a consumer within a physical retail shopping 
space, when, for example, the palm computer is physically located within a 
particular portion of the physical retail shopping space. 
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[0988] Typicaltv, the author enters the a URL/UPN (or UPN/TM/PD/URL) data linking 
mode off operation of the program , shown in FIG. 2E2, after authoring or otherwise 
composing literary and/or graphic context within (i) a specific content section on a 
particular Web document and (ii) a corresponding content section on a particular 
print-media document. While in this mode off operation, the author is able to create 
"UPN/TM/PD/URL data links" between pairs off corresponding content sections, pairs 
off corresponding advertising sections, and/or pairs off content and advertising 
sections. In accordance with the principles of the present invention, such 
UPN/TM/PD/URL data links are created by (1) drawing graphical boundaries around 
the content (or advertising) section on a particular Web document using a mouse- 
pointing device and automatically assigning thereto a relative URL index 400 as 
shown in FIGS. 2E2 and 2E3; (2) drawing graphical boundaries around the 
corresponding content (or advertising) section on the corresponding print-media 
document and automatically assigning thereto a UPN (i.e. UPN-encoded bar code 
symbol) as shown in FIG. 2E2 (e.g. obtained from the system administrator using on- 
line or real-time UPN assignment methods implemented over the Internet) ; and (3) 
then drawing a graphical link between such graphically bounded sections between 
the Web and print-media documents displayed in frames 301 and 303. During this 
mode of operation, the UPN/TM/PD/URL data links are graphically represented as 
double-arrow type links for the author to review, and are editable in much the same 
manner that such graphical elements are created and edited. However, when 
returning to the composition/editorial mode, such graphical links are suppressed, 
and instead, alphanumeric type UPN/TM/PD/URL links are displayed on the Web and 
print-media documents. 



THIS ACTION IS MADE FINAL. Applicant is reminded of the extension of time 
policy as set forth in 37 CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within TWO 
MONTHS of the mailing date of this final action and the advisory action is not mailed until after 
the end of the THREE-MONTH shortened statutory period, then the shortened statutory period 
will expire on the date the advisory action is mailed, and any extension fee pursuant to 37 
CFR 1.136(a) will be calculated from the mailing date of the advisory action. In no event, 
however, will the statutory period for reply expire later than SIX MONTHS from the mailing 
date of this final action. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Eric Nicholson whose telephone number is (703) 308-0829. The 
examiner can normally be reached on Tuesdays thru Fridays from 7:30 to 6:00. 
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If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Daniel P. Stodola, can be reached on (703) 308-2686. The fax phone number for 
Technology Center 3600 is (703) 872-9306. 

Any inquiry of a general nature or relating to the status of this application or proceeding 
should be directed to the Technology Center receptionist whose telephone number is (703) 308- 



Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more information about the PAIR 
system, see http://pair-direct.uspto. gov . Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll free). 
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